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MASS COMMUNICATION AND JOURNALISM
PAPER - 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1. Narrowing communication gap between high and low segments of socio-economic status
through redundancy in communication messages is called :

(1) the entropy net (2) the communication loop
(3) the ceiling effect (4) the macro strategy
2.  The presentational media produce of communication.
(I) acts (2) artificial languages
(3) passivity (4) physical noise
3.  The different readings of the audience derived from different sub-cultural experiences are
called :
(1) independent understanding (2) differentiation
(3) aberrant decoding (4) conviction
4.  The prosidic codes that affect the meaning of the words are :
(1) letters and words (2) pitch and stress
(3) proximity and orientation (4) age and maturity
5.  The ABX model of Newcomb proposes to maintain :
(1) the existing political system (2) the economic stability
(3) social equilibrium (4) cultural diversity
6.  The concept of two orders of signification was formulated by :
(1) Denis McQuail (2) CS. Pierce
(3) Roland Barthes (4) John Fiske
voass | [N 2 Paperd



FAER 3T TeRTar
oA - 11

e : 39 T H UeE (50) Tg-fawedia uva ¥ UAE U %+ o (2) 3% ¢! |t uvd sifrard
g

1. TmiSs nfefe gfifeafa & =9 wa 1 Gl & o1 99 <0 &1 99R) vl § vseeel & |
HHv H T 1 Fed 2 7

(1) T e (2) HarT
(3) i gumE (4) HHfE Ed
2. yEfaweE Hifedn TR F/H 1 ST AT E
(1) ifafafy (2) W HC (3) TAfsraa (4) difaw fafa

3. fum Su-wiepfas el @ =g (31 Fraprelt) gamsti &t fst =men (i) F Feamd € 2
(1) T&a= 994 (2) faudiz
(3) TauerTt femmifen (4) gRom

4. VIl & 9 & gAIfad F A S (WTETEH) FE T -
(1) &R 3R =g 2) fr=asiR=a
(3) HHIUAl 3R T ETHI (4) 3 IR RgeEa

5. &M % ABX Aled A fAfafad # 9 s sT W@ 1 5| W@ e ?
(1)  HISIST TSIk SHaed (2) i T
(3) HHIfSTH HeH (4) wiEpfaw fafasrar

6. Y5 & ATUYTT FI T HIEIT H1 JAUROT T Yiaured fHaa fomam an?

(1) <f= fgaa (2) HiuE. ferd
(3) cis g @) i e
yais || 1AV ;



7. In Shannon and Weaver’s model of communication, level C deals with the problem of :

(1) transmission (2) effectiveness (3) entropy (4) correction
8.  High predictability in communication will lead to :

(1) notionality (2) entropy (3) redundancy (4) propaganda
9. In language vocabulary is :

(1) comprehensive (2) constructive

(3) intrusive (4) the paradigm
10. The study of touching behaviour in non-verbal communication is known as :

(1) haptics (2) proxemics (3) chronemics (4) oculesics
11. Delayed drop refers to :

(1) intro (2) news features

(3) news stories (4) human interest stories
12. Vox pop is usually accompanied by :

(1) cartoons (2) photographs

(3) graphics (4) statistics
13. In newspaper design, weight means :

(1) physical weight (2) light weight (3) optical weight (4) story weight
14. The on-line comic strip, “Angry Little Girls” was produced by :

(1) Lela Lee (2) Symond Lea (3) Guy Aoki (4) Glen Choi
15. Nair and White have offered a model of communication which is :

(1) unilinear (2) horizontal (3) transactional (4) circular
vass | [HHRARCA AN ‘




7. HER % UAA 3R derR % Awied §, 'R C fr=fafaa &1 gaen 9 getea 2
(1) WER (2) gumEsierdr (3) TSN (4) HGuR

8. H4R H 3I=9 YAHAAl [HE 3R Yga &M 2
(1) o= (2) T (3) Vs Sgerdl (4) e

9. YWIH I HUT :

(1) =A9* 7 (2) THAREF ©

(3) A @ (4) wfam (7 i) €

10. T-afas TuR | AU SHagr &1 1A 1 Hedd ¢ ?
(1) Tufesm (2) wifsatae (3) eI (4) SAfegafgag

11. feoie Su fFod gmEfa €2
(1) = ) TAER TH
(3) HHMER FaIA (4) ¥aE &= w1 FErE

12. S99 919 319 IR T fRes wiy-91y war g ?
(1) @A (2) TRRATE
(3) wETET-FHa (UHE) (4) wifeet

13. 9HMER TF & fesied §, a5 &1 3194 € -
(1) sifass o[ (2) TRl A9 (3) 3fe gt as[ (4) <@ H a5H

14. SAFAEA SMaewe O faga 1ol R wiason € ?
(1) e &t (2) wrEHE @l (3) A SE (4) & ==

15. R U9 =32 3 9K &1 qied 991 fFan & =1 ¢
(1) THWAT (2) &fawie (3) H=RIt® e (4) JdAT
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16. The idea of participation for liberation was advocated by :

(1) Paulo Freire (2) E.M. Rogers (3) A.G. Frank (4) A.A. Berger
17. Denis Goulet explained the concept of :

(1) modernisation (2) backwardness

(3) real development (4) developmentalism
18. The who-to-who communication matrix within the total system is labelled as :

(1) focal inquiry (2) network analysis

(3)  socio-metric fit (4) structural dynamism
19. The prescription of Daniel Lerner for development were criticised as :

(1) political (2) autonomous (3) anarchic (4) ethno-centric
20. The Sarvodaya movement in Sri Lanka adopted model of communication.

(1) The Hindu (2) The Christian (3) The Islamic (4) The Buddhist
21. The principle that a researcher should not increase assumptions than the minimum required

is referred to as :

(1) sample quota  (2) test sample (3) occam’s razor (4) golden mean
22. A possible, but incorrect explanation of research results is called :

(1) internal variable (2) confounding variable

(3) independent variable (4) dependent variable
23. Factor analysis is used for :

(1) data entry (2) data distribution

data reduction (4) data separation

Fess ||\||H||||||HH|| LA 6




16. Ea=al & fau Fewifia & fo=r #1 Ra fHe &1 o ?
(1) 9=Al BRR (2) 3T.UA IS (3) TS %E (4) WU TR

17. 2fg wisa 3 f=fafeaa § 9 5w saumon =t saren w1 &2

(1)  sngfTehiHIo (2) T
(3) arEdifas faswm (4) forgamg

18. HUl HAEAT & L HHA-H-HM (F-2-7) IR Hizaq Hl =1 W 71 S & 2
(1) iwd SR (F6=s @dw) (2) A<a fagduo
(3) wmIfSH-Hifew fme (4) HEATHE A

19. fowmm & fad e ok s/ fed sum (=1 78) +i 77 &9 sreira &t St of -
(1) TsHIfas (2) @A (3) SS® (4) TIEHE FEH

20. s ¥ Haied AT 4 IR F1 HEE Hisd Y12

1) feg (2) ZuE (3) ST (4) s

21. 9% fagr T vigsal &l aaisti | AEvds FJAaq 9@ 9 SAQl gig T8l S aned ¢
(1) faesl e (2) whEUYfaeY  (3) HAFHFER  (4) wEUH AHE

22. Iy % Gfomel &1 Gefad, T Terd TR 91 FecATdl € 2
(1) =R =X (2) 9fFa (FwEfET) =R

(3) TEaA = (4) sriEd =X

23. e THfafEw (F favenn) fwas fod suam fear s 22
(1) <& T (rwe gfafe) (2) <& faam

(3) 22 FH FH (4) =2 (3TFHST) gUFH

)
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24. The word ‘cinema’” was coined in :
(1) The United States (2) The Soviet Union
(3) Great Britain (4) France

25. John Grierson coined the term :
(1) ‘feature film’ (2) ‘documentary’

(3) ‘short feature’ (4) ‘drama of life’
26. The film movement of neo-realism began with :
(1) Roberto Rossellini (2) Vittario De Sica

(3) Cesare Zavattini (4)  Arthur Bannister

27. The first act of the screenplay is known as :

(1) intro (2) first point (3) prologue (4) setup

28. The alternative (theoritical) model of news sequence is :

(1) events, news criteria, news report, news interest
(2) news interest, news criteria, events, news report
(3) news report, events, news criteria, news interest
(4) news criteria, news interest, events, news report

29. Section 499 of the Indian penal code contains the criminal law related to :
(1) contempt of court (2) defence of India

(3) official secrets (4) defamation

30. The Elaboration Likelihood Model (ELM) examines :
(1) the ways in which people are persuaded
(2) the ways in which people are provoked
(3) the ways in which people are motivated
(4) the ways in which people are misguided

voass 1AV
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24,

25.

26.

27.

28.

29.

30.

s \||\||H||||\||H|H|||H|||| LA

“fommr’ wee el W ufaurfed feram e o1 ?

(1) FAEE ©H (2) wifaae FieE

(3) ¥ fae @) i

St T A fFg vee @ ufaqure fFan 2

(1) R fhen (2) gy (Fa fam)
(3) Ve W= (T TIF) (4) SEA F1 ARE

TI-AAUATE 1 [Hed A< fhEH |1 e gl ?
(1) et Jedfert (2) Torrist &1 i
(3) TER Sarfet (4) iR AfTEx

TTHAT &% GUH 37 I 1 Fal S 2 2
(1) =2 (2) e foig (3) (4) ¥ 3

AR SATHH F1 dehica® (HgI=<eh) HAled @

(1) ¥, T9ER gHeE, < e, gaeER o w9

2) THER ¥ &, IEER AMEE, WA, <N e

(2)
(3) =g e, =AM, YHER AFES, GHHER | w9
(4)

4) THMER AMCE, GHER § &4, T, < e

TR << Hfear &1 aR-499 ¥ frAfafea 9 grafaa srafas F1 gafae @
(1) AT 1 STFHEAA] (2) wRdrE gawat
(3) TSR 9T (4) WRIA

TATEIRYH Alshelige Aled (3.0a.uh.) fr=fafaa w1 sire & & :
(1) o T8I @ ARN 1 FHEAE AT ST € |
(2) o el | @l 1 Safsa fowan s €1
(3) fom Tkl | @R 1 Wicfed foman s 2
57 adint @ @R 1 Terd ARTeA foRan S 2|
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31. Assertion (A) Public relations is a corporate strategy of mind management.

Reason (R) : It is a profession based on truth, knowledge and accurate
communication.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

32. Assertion (A) : Most communication research studies are considered as lopsided.

Reason (R) : The studies mainly focus on media exposure, but not on the
internalisation of contents.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

33. Assertion (A) : The concept of developmental communication has become redundant
in the present day scenario.

Reason (R) : The trend towards transnational capitalism and commodity fetichism
have become more pronounced than ever before, brusting aside all
ideological debates.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(A) is false, but (R) is true.

pests |H||H||||||H|H||I\HI I 1




31.

32.

33.

AfuReT (A) ;i TR AiESH Y ®1 RRUNE 0HI €
T (R) L % g, 99 SR HEl-9el Sy 9T STHiid 99 ¥
FE :

1) (A) 2R (R) TH 9F 1
2) (A) 3R (R) THI § € T (R), (A) FT T =0 T2 2 |

3) (A)¥F € T (R) 39A |

(1)
(2)
(3)
(4) (A) FHI € 9 (R) 9 |

AfUmeA (A) ;AT HAR WY AIA HI SEfId AL T T 3ok THIA 54 ¢ |

HIT (R) : ¥ AT g w9 ¥ Hifed TasR (SAWeYH) W Wi Fd §, T
fore2rereq, o ST T2 & |

FE :

1) (A) 3R (R) SHi ¥eF €1

2)  (A) 3R (R) THi 9 §, TG (R), (A) T F&l =1 & |

(1)
(2)
(3) (A)H & U (R) I1EA 2
(4)

4) (A) IFA T T (R) 94 2

sfuswaT (A) [T HaR H STEYRUT S0q[ §99 % 9Rged | Herq a4 T €|

TN (R) ;ORI YSiarg &1 ygfa qen 9% weivey (aEqid) #i iR ygfa ved 9
g TS T §H T € SR Gt I e’ FI UH W B A1 7

FE :
1) (A) 3R (R) S 9 €|

2)  (A) 3R (R) THI 9 § T (R), (A) FT Tl A7 T €|
)

3

(
(
(3) (A)H & U (R) I1EA 2
(4)

4) (A) IFA T T (R) 94 2
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34.

35.

36.

Assertion (A) : Mass media are powerful political instruments in a popular democracy.

Reason (R) : Because they can always be effectively used to manipulate people’s
opinions and behaviours.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : An attitude is a learned pre-disposition to react to objects favourably
or negatively, in advertising.

Reason (R) : Normally attitude change has been seen as the precursor to behaviour
change.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Identify the correct chronological order of the following communication models :

(1) HUB, Schramm’s, Shannon and Weaver, Westley and MC Lean
(2) Schramm’s, Shannon and Weaver, HUB, Westley and MC Lean
(3) Westley and MC Lean, Schramm, Shannon and Weaver, HUB

Shannon and Weaver, Schramm’s, Westley and MC Lean, HUB

pests ||\||H||||||H|H|||\H||||HH|\|H|||\|H|||\H||H|| i



34. afumed (A) ATRTIA JSIas | SHITSal wfeenel Tsiiias 390l € |

HTTT (R) : s AR I T IR FAGeRI & GHIGd 3 & (ad 39 FHIN IHEI0 9
T TR S g

<

1) (A) 3R (R) SEI T B |

2)  (A) 3R (R) EHI 9@ § T (R), (A) FT Tl A7 T €|

(1)
(2)
(3) (A) ¥ T W (R) 9 &
(4)

4) (A) IFA T T (R) 94 2

35. afumed (A) sitvgfa, foamm o a5 & 9fd SIFa a1 THREE €9 9 JAiwa 3 &
for et g8 gegfa €|

HNT (R) ;WA AR W Aivgha § uRads & eer § uiadd &1 gErEl SHe Sl
2l

<

1) (A) 2R (R) TH 9F 1

3

(1)
(2) (A) #R(R) T TeA & T (R), (A) F1 el =40 T B
(3) (A)¥d ® 9 (R) 3HA T

(4)

4) (A) IFA T T (R) 94 2

36. fTHfafEd 99) Aiedl & Hel HIATHHE HH Hl JedM HITeU |

(1) TAFEN. 99 &, IAE R deaR, 95 v Jahed |

(2) 99 I, TAE TE FeR, T 6., o T el |

(3) o U HehelE, SH FI, YA U A6y, TE.GEl. |

M TE deR, 99 &I, 9% U4 Hehetd, T34, |
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37. Identify the correct chronological sequence of the following professional organisations :

(1)

(4)

Public Relations Society of India, Editors” Guild, All India Editors” Conference,
Advertising Standards Council of India.

Advertising Council of India, Editors” Guild, Public Relations Society of India, All India
Editors” Conference.

All India Editors” Conference, Public Relations Society of India, Editors” Guild,
Advertising Standards Council of India.

Editors” Guild, Public Relations Society of India, All India Editors” Conference,
Advertising Standards Council of India.

38. Find out the correct sequence of the five stages of Heath’s Cyclical model of activism in PR :

1
2

(1)
(2)
(3)
(4)

4

Strain, Mobilisation, Confrontation, Negotiation, Resolution.
Mobilisation, Confrontation, Negotiation, Resolution, Strain.
Resolution, Confrontation, Mobilisation, Negotiation, Strain.

Confrontation, Strain, Mobilisation, Negotiation, Resolution.

39. Write the correct chronological order of the following magazines :

(1)
(2)
(3)
(4)

The Mustrated Weekly of India, India Today, Frontline, The Week.
Frontline, The Week, India Today, The Illustrated Weekly of India.
India Today, The Week, Frontline, The Illustrated Weekly of India.
The Week, Frontline, The [llustrated Weekly of India, India Today.

40. Identify the chronological order of the following publications :

(1)

(2)

(3)

(4)

Four Arguments Against Television, Public Opinion, Passing of the Traditional Society,
Professional Journalist.

Professional Journalist, Passing of the Traditional Society, Four Arguments Against
Television, Public Opinion.

Passing of the Traditional Society, Public Opinion, Professional Journalist, Four
Arguments Against Television.

Public Opinion, Passing of the Traditional Society, Professional Journalist, Four
Arguments Against Television.

voass 1AV 1



37.

38.

39.

40.

FEAfARga SATEETE STl & Hel AT S STIHH Fi TgdH Hied

(1) YRAE eSS G-y s, teerd fiee, sifaa YRdE 9ves Sed, 9RaE fa=med
HHF TS |

(2) R fomma 7 Rue, Tfeerd filee, IRdd 9es-d Iw@- 9EEe, dAEa IR
HEEeE T |

(3) JAfEa WRAE FHIGEH HEOH, YRAE A% gy 9EEed, teerd fee, yrdE fasmd
HHF qRE |

(4) Tferw filee, YRAE @& -y HEE, @A qRAE THRE T, qRAE fommE
AT qug |

T.3RH € o Sfohadrare & =g Atee &1 Urd STaE1sii %1 el 3THH 1 Hited |
TE=ma, ameel, A9 Zd, ami, T&=E

FAfafEa a1l %1 ¥el HAThHE %9 | a9 :

(1) < sawefes dmal 3w Sfeal, sfean 22, Tearsd, o 91 |
(2) hedTEd, I o, 3fed 72, T saHeiee dieall AIh sred|
(3) sfem T2, <1 of%, weare, 3 saHeiee disal Ah sredl|
(4) < o, Teamd, < saHeiee dadl ATh sfea, sfean 22|

4

TeAfafEd YHREl & H&l HITsh I w8 F1 98aGM Hited :

(1) ™R AFHIH 3= ToifasH, dfeas SAMAMaE, TfET 3F & SSvHd JMEed, IhEd
SHfere

(2) UIRYEA S, TIfET SATE S ISIvAE HiEe, WROSNHEY TR alfasH, dfsds
EICIERE

(3) U ATH I JSVME WEEel, Ufscid HAMHIIE, A SHiee, B ANHE FE
eAtfersT

(4) Ui SAMHIEA, TFET 36 7 CSRMa HEEe, HFa SHiae, B SATHE Fw
eAtfersT

pss AN 1



41. Match the following :

List - I

(Codes)
(a) Restricted code (1)
(b) Broadcast code (ii)
(c)  Aesthetic code (1ii)
(d) Arbitrary code (iv)

Codes :

@ () (o (d
M Gv) @O @) ()
(2) @) @) Gv) ()
@) @) @ 3G (v)
(4) @) @) (Gv) ()

42. Match the following :

List - I
(Producer)
(a) Georges Melies (1)
(b) Edwin S. Porter (ii)
(c) D.W. Griffith (iii)
(d) Charlie Chaplin (iv)
Codes :

@ () ( (@

1 @ @) Gv) ()

(2) @) @) @ (v)
@) Gv) @) () ()
(i) (@v) (i)

(4) (i)
voass 1AV

List - II
(Description)
Shared by mass audience
Changes rapidly
Aberrant decoding is impossible

Simple Syntax

List - II
(Film produced)
The Circus
A Trip to the Moon
The Great Train Robbery

Broken Blossoms
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43. Match List - I with List - II

List - I List - II
(Model) (Inventor)
(a) Pyramid model of PR research (i) Cutlip et al
(b)  Effective yardstick model (i) Jim MacNamera
(c)  Short-term and continuing model (ii1)) Walter Lindermann
(d) Preparation, implementation and impact model  (iv) Watson
Codes :
(@ (b) (o) (d)
M @) (@ @) @
@ i) @ O W)
@) O (v @@ ()
@ v O @) ()
44. Match the following :
List - I List -1I
(Director) (Film)
(a) Sergei M. Eisenstein (i)  Metropolis
(b)  Vsevlod Pudovkin (i) Citizen kane
(c) Fritz Lang (iii) The Battleship of Potemkin
(d) Orson Welles (iv) Mother
Codes :
(@ (b) (o) (d)
1) G @) @ Gv)
2) @ (@) (@v) ()
3) G @ @Gv) (i)
4) @) @Gv) @) ()
s [N AL A .
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45.

46.

s ||\||H||||||H

Match the following :

List - I List - II
(Personality) (Focus area)
(a) Jacques Derrida (i)  Text linguistics
(b) Noam Chomsky (i)  Discourse analysis
(c) Van Dik (ili) Network of sings
(d) Ferdinand de Saussure (iv) Dismantling structure in text
Codes
(@ (b) (o) (d)
M @) @) @ W)
@ () @) @) (i)
@) (v) @) G (i)
(4) @) @) (@) @

Read the following passage and answer the questions from 46 to 50.

During The 1940s, social responsibility theory emerged as the predominant normative theory
of media practice in the world. It represented a compromise between radical libertarian
views and calls for technocratic control. Social responsibility theory put control of media
content in the hands of media practitioners, who were expected to act in the public interest.
No means existed, however, to compel them to serve the public. They were free to decide
what services were needed and to monitor the effectiveness of those services. Since its
articulation by the Hutchins commission, most media practitioners have at least been
introduced to the basic ideals of social responsibility theory. As such, when they are questioned
about their work, most provide explanations based on social responsibility notions. In
addition, many different news production practices have been developed in an effort to
implement these ideas. Still, there seems to be little enthusiasm among many media
professionals for social responsibility theory’s focus on the public good and on broad-based
reporting about significant events. In addition, as the conflict between social responsibility
and profitability continues to grow in our increasingly concentrated and commercialized
media, responsibility becomes less central to the mission of many media organizations. Media
critics such as Gaye Tuchman and W. Lance Bennett have charged that media coverage of
minority groups and social movements actually impedes or subverts group activities. They
argue that ritualistic balancing of news combined with overdramatized coverage has
popularized false impressions of groups or reinforced negative steneotypes. Groups get little
real assistance from media. Most media services are aimed at demographic segments favoured
by advertisers not at those groups in greatest need of help. Media have chronicled the decay
of cities but have done little to create “Great Communities”. Their target audiences are
generally in the affluent suburbs, not the inner-city ghettos.

Who suggested the social responsibility theory of media ?
(1) Gaye Tuchman (2) Lance Bennett

Hutchins Commission (4) Media Practitioner
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47. What does the social responsibility theory suggest for the media practitioners ?
(1) Questioning themselves

2)  Serving the public

(2)
(3) Highlighting the affluent in society
(4)

Criticising the poor

48. Who is the critic of social responsibility theory of media in the above passage ?
(1) Lance Bennett (2) Everett Dennis
(3) William Hutchins (4) Dennis Goulet

49. Whom do most media services aim at, according to the passage ?
(I) Demographic segments (2) Media practitioners

(3) News producers (4) Inner ghettos

50. What is the view of media critics of present practice of media under social responsibility

theory ?

(1) Contributing to development (2) Covering the affluent’s news

(3) Ethical reporting (4) Reinforcing negative stereotypes.
-00o0-
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